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Preface 

Triple-A has a very practical result-oriented approach, seeking to provide reliable information 
answering on three questions: 

 How to assess the financing instruments and risks at an early stage? 

 How to agree on the Triple-A investments, based on selected key performance indicators? 

 How to assign the identified investment ideas with possible financing schemes? 

The Triple-A scheme comprises three critical steps: 

 Step 1 - Assess: Based on Member States (MS) risk profiles and mitigation policies, including a 

Web-based database, enabling national and sectoral comparability, market maturity identification, 
good practices experiences exchange, reducing thus uncertainty for investors. 

 Step 2 - Agree: Based on standardised Triple-A tools, efficient benchmarks, and guidelines, 

translated in consortium partners’ languages, accelerating and scaling up investments. 

 Step 3 - Assign: Based on in-country demonstrations, replicability and overall exploitation, 

including recommendations on realistic and feasible investments in the national and sectoral 
context, as well as on short and medium-term financing. 
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Disclaimer 

The sole responsibility for the content of this publication lies with the authors. It does not necessarily 

reflect the opinion of the European Union. The content of the Triple-A toolbox’ web page and the 
outcomes the Triple-A toolbox are for information purposes only. The relevant legal instruments and 
the text of the call shall take precedence over the information contained in this page. The European 
Commission or EASME does not accept responsibility for any use made of the information contained 
therein. 

 

Copyright Message 

This report, if not confidential, is licensed under a Creative Commons Attribution 4.0 International 
License (CC BY 4.0); a copy is available here: https://creativecommons.org/licenses/by/4.0/. You are 
free to share (copy and redistribute the material in any medium or format) and adapt (remix, transform, 
and build upon the material for any purpose, even commercially) under the following terms: (i) 
attribution (you must give appropriate credit, provide a link to the license, and indicate if changes were 
made; you may do so in any reasonable manner, but not in any way that suggests the licensor 
endorses you or your use); (ii) no additional restrictions (you may not apply legal terms or 
technological measures that legally restrict others from doing anything the license permits). 
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Executive Summary 

During the project duration, the deployed communication means allowed stakeholders to participate in 

the Triple-A activities and provide input and feedback on the Triple-A outcomes. Evidence of this is  
found in the number of the 3,386 stakeholders involved through the various efforts. More particularly, 
over 557 stakeholders have been identified and contacted within the framework of stakeholder 
consultation activities (bilateral meetings, teleconferences, questionnaires, etc.), gathering valuable 
feedback on Triple-A outcomes (Triple-A methodology, Standardised Triple-A Tools, etc.). With 
regards to media coverage, Triple-A has 961 followers on Triple-A social media accounts (Twitter, 
LinkedIn, Instagram) that have collected 232,281 impression in Twitter, 97,184 in LinkedIn, and 8,232 
in Instagram. In addition to that, 1,101 views have been recorded from the 23 Triple-A videos 
uploaded on the Triple-A YouTube channel. In general, and according to Google Analytics, Triple-A 
has up to October 2020, 10,352 sessions with 9,115 users, 16,164 page views, and 9,083 unique 

visitors. There are also 101 references to the Triple-A project through related websites.  

It should be noted that due to the COVID-19 pandemic crisis and the restrictions posed by all countries 
for events cancellation and travelling, there was no possibility to distribute Triple-A brochures and 
leaflets significantly. However, Triple-A partners intensified activities via social media and created 
communication means that were not foreseen to be deployed, such as videos, infographics, and 
banners, which facilitated effective communication of projects’ results despite the pandemic crisis 
circumstances. 
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1 Introduction 
 

Efficient communication is a fundamental activity in any process since the success of the 
communication and dissemination activities contributes decisively to the utilisation of Triple-A 
outcomes by all interested actors and target groups. Therefore, careful planning of dissemination 
activities was of utmost importance from the beginning of the project.  

The Triple-A communication strategy has contributed to a continuous exchange of information and 
established opportunities for further exploitation and cooperation among interested parties. The scope 
is to define and execute a multi-channel plan to carry out diverse and novel activities and address 
challenging issues that arise. Communication material has been prepared in order to enable a 
profitable two-way exchange of information and experiences with stakeholders and, consequently, lay 

the foundation for building investors’ and financiers’ confidence regarding the financing of energy 
efficiency projects.  

The main priority of the Triple-A communication package was to disseminate acquired knowledge on 
an ongoing basis and communicate it to a wide range of interested parties and targeted groups of 
beneficiaries. A range of activities and measures have been developed and will be explored further 
after the project ends. The ultimate goal is to deliver appropriate content to key stakeholders by raising 
awareness on critical issues that Triple-A addresses while at the same time disseminating project 
results. 

The communication activities of the project results take several forms and use a variety of media. 
Communication actions use language that is non-technical and digestible to suit a broader audience. 
Interested parties need to know what has been achieved and why it is essential. It is even possible 
that the same messages can be used for dissemination to different audiences, but in such cases, the 
language should be adapted for each audience. However, the goal of the message is similar; 
communication material and media coverage tools differ in the message that is promoted to the 
targeted audience. 

This report presents the communication assets that were created and used by the consortium partners 
and provides a list of the communication materials The materials were produced in accordance to 
brand coherence and ensure that the communication and dissemination aligns with the overall visual 
identity of the project. 

This document is the 2nd version of the deliverable on Triple-A Communication Material and Media 
Coverage and reports the portfolio of communication material created from M15 (November 2020) 
until the end of the project (May 2022). Deliverable D7.8: Communication Material and Media 
Coverage (2nd edition) describes all the communication means, including promotional brochures, 
factsheets, posters, press releases, and articles in EU and national media. 

The report has two sections: (1) a description of Triple-A’s communication material in numbers and (2) 
a presentation of the Triple-A information and communication packages. 
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2 Triple-A in Numbers 
The objective for all communication material within Triple-A was to reach and enable as many as 
possible targeted stakeholders who can benefit from the project outcomes, enabling their active 

participation. During the implementation, various channels were used to disseminate and timely 
publish the key messages and findings as well as its progress to stakeholders. At the same time, 
experiences and expertise were exchanged with the targeted audiences. 

The stakeholder groups targeted include the following categories: 

A - Financing bodies  

B - Companies / Project developers 

C - Policy makers and Policy support Institutes 

D - Researchers and Academia in Business and Techno – economic fields 

E - Other 

Triple-A consultation activities have reached 3,386 stakeholders through newsletters, events, 
consultations, emails, webinars, workshops, and bilateral meetings. Their participation and 
engagement were further enhanced due to their involvement in several popular and very successful 
stakeholder consultation events (Capacity Building Webinars, Regional Training Workshops, Final 
European Roadshow) and the use of the Tools and Database. 

The figure below displays the estimated proportions of persons reached, in the context of all 
dissemination and communication activities, in each of the following categories. 

 

Figure 1 Stakeholders Categories Reached within Triple-A 

 

Throughout the projects’ duration, a substantial number of dissemination material (newsletters, press 
releases, brochures, articles, websites, banners, videos, etc.) have been developed and uploaded to 
the project website. The stakeholders’ active engagement has ensured high visibility for the project.  
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The key information and promotional material that has been developed and published by May 2022 is 
listed in the following table (Table 1). 

Table 1: Triple-A Portfolio of Communication Material 

Communication Material Status - May 2022 

Project Identity 12 items (logos, signature) 

Graphic Guidelines  

Websites 

Official Triple-A website 
25382.00 Users, 62398.00 

Pageviews  

Standardised Triple-A Tools 
1603 Users (170 subscribed) , 7,339 

Unique pageviews 

Web-based Database on Energy Efficiency 
Financing 

1,239 Users , 3,496 Unique 
pageviews 

Promotional Brochure / Leaflet 13 

Templates / Presentation  6 (in total) 

Triple-A Newsletters  7 

Triple-A Press Releases 22 

Non-consortium Newsletters  21 

Triple-A Articles in relevant webpages 27 

Digital Platforms 

Pre-prints from 15  Triple-A 
publications have been uploaded in 
Zenodo so as to ensure Gold Open 
Access. The Triple-A publications 
have gathered 278  views and 250  
downloads. 

89 reports and communication 
material have been uploaded in total 
to the various platforms (20  in 
EnergyPedia, 8  in Research Gate, 
15 in Zenodo, 46  in Capacity4dev) 

Social Networks 

 

374 Followers, 54,583  Post 
Impressions from the official account 

and 42,601 from project partners’ 
account. 

 
155 Followers, 8,232 Impressions 

 23 Videos, 1,101 Views 

 

416 Followers, 208,039  
Impressions from the official account 

and 24,242 from project partners’ 
account. 

Factsheets 13 
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Communication Material Status - May 2022 

Banners 47 

QR Codes 26  

Videos 23 

Infographics 4 

Posters 6 

Special Issue/ Publications 
21 scientific publications in 

Conferences & Journals 
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3 Communication Assets 
Various printed and online communication tools have been developed and published to target groups 
of stakeholders through the official website and partners’ websites. Specifically, communication tools 

and media coverage include dedicated websites, articles, banners, posters, newsletters and press 
releases, social media, distribution of the material in external events.  

The following subsections present and describe the Triple-A information and communication materials 
designed and developed in the period November 2020 (M15) until end of May 2022 (M33). 

 

Triple-A Identity 

Apart from the Triple-A logo and the accompanying chromatic palette that was designed in the 
beginning of the project and is of great importance since it establishes the project’s visual identity and 
supports “brand recognition”, several logos were also designed to promote Triple-A online outputs, 

such as: 

 Logo for the Triple-A Web-based Database on EE Financing  

 Logos for the three Triple-A Tools “Assess”, “Agree”, “Assign”, and  

 Logos for the sectors that are covered by the Triple-A Tools (Buildings, Outdoor Lighting, 
Transport, District Heating and Cooling, Manufacturing). 

 Christmas logo 

Graphic Guidelines regarding the use of the logo and the visual identity have also been provided via 
the report D7.1 Identity Guidelines that was submitted by NTUA at the end of September 2019. 

See the analytical activities of M1 (September 2019) - M15 (November 2020) in D7.7 Communication 
Material and Media Coverage (1st edition). 

Triple-A Web-based Database on EE Financing 

 

Figure 2 Triple-A Web-based Database on EE Financing - Logo 
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Triple-A Tools 

 

 

 

 

 

Figure 3 Triple-A Tools logos 

Triple-A Sectors 

 

Figure 4 Triple-A Sectors logos 

Triple-A Christmas Logo 

 

Figure 5 Triple-A X-mas logo 

Triple-A Signature 

Email signatures are an essential part of the digital brand. NTUA created the Triple-A email signatures, 
where each partner just had to edit their personal information, copy and paste it into their email software 
and introduce the logo as an image.  

Example of the project partners email signature provided below: including the social media handles, and 

links to key project materials such as the tools and website 

Buildings Manufacturing Transport District 
Energy 

Networks 

Outdoor 
Lighting 
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Figure 6 Triple-A signature 

 

Triple-A Website 

The Triple-A website (https://aaa-h2020.eu/) presents 
the project’s results and is a referenced site containing 
useful promotional material as well as relevant 
information packages and useful links related to energy 
efficiency investments and financing. It includes all the 
project information, such as title, logo, brief description, 
objectives, methodology, work structure, expected 
contribution, consortium members, as well as project 
outputs, such as Web-based Database on Energy 
Efficiency Financing, Standardised Triple-A Toolbox, 

deliverable, dissemination material, social media. 

The website has undergone many changes in terms of 
structure and content. The content has been constantly 
updated, mainly in pages that included news, events, 
publications and dissemination and communication 
material. More particularly, the pages “Capacity 
Building Webinars” and “Regional Training Workshops”, 
although already designed and public, were updated 
with analytical content (description, videos, banners) 

based on the outcomes of the events organised under 
these categories. New “Triple-A Events” have been 
added, including the “Final European Roadshow”. The 
“Library” page includes all the roject publications, such 
as deliverables, articles, briefing notes and scientific 
studies, while a new page was added that consists of 
the “Tools Guidelines” in English and translated into the 
8 Triple-A case study countries' languages. With 
regards to the “Communication” page, new sub-pages 
were created, such as “Infographics” and “Videos”, to better organise the production of dissemination 
and communication materials realised over the final year.  

Up to May 2022, the website had 62398.00 page views from 25,076 unique visitors (target 12,500 
visitors), while the Triple-A reports have been downloaded 949 times. 

Figure 7 Triple-A website 
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Standardised Triple-A Tools 

The Triple-A Standardised Tools are a web-based application that provides information on Triple-A 
investments' identification and financing. 

The Triple-A Tools are accessible through the Standardised Toolbox Platform1, which can be reached 
through the direct link or the Triple-A webpage2. 

The Standardised Triple-A Tools host site has a large number of pages, which incorporates 
informative material, user guidelines, and the application itself. The Toolbox includes three tools, the 
Assess Tool, the Agree Tool, and the Assign Tool. Except the Toolbox’s main homepage each Tool 
has its own homepage, in which the user is guided on how to start using the Tool effortlessly. The 
Tools homepage requires registration to provide personalised functionalities, results, and databases 
linked to each user, based on the user’s input, as well as for security, privacy reasons. Once 
registered, users can access the interfaces of the Tools web application, including the database of 
inserted projects, perform benchmarking of their own projects, view their personalised list of projects, 
download .pdf and .xls reports, view detailed profiles of other users, aggregate projects and design 
innovative financing schemes, receive personalised financing proposal for their projects, and much 
more.  

 

Figure 8 Triple-A Tools website 

 

In addition, the Standardised Triple-A Tools page includes links to the project’s Deliverables, User 
Manuals, and the dedicated instructional video, which is available in both English and Greek audio 
and contains subtitles in 8 languages (English, Greek. Lithuanian, Czech, Dutch, Spanish, Bulgarian 

 
1 http://toolbox.aaa-h2020.eu/ 
2 https://aaa-h2020.eu/tools/ 
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and Italian). The video3 acts as a user manual, including the steps that need to be followed to insert a 
project and be evaluated through the Tools, as well as for the matchmaking process (Tools with 
financing instrument) to be realised. 

1,603 users have visited the Triple-A Tools page with 7,339 unique pageviews. 170 users have 
signed up, created an account and utilised the online platform. Feedback on the Tools has been 
received from 195 stakeholders since a dedicated section on the Tools' functionalities, and usefulness 
was included in three separate stakeholder questionnaires. In total, 170 projects have been assessed 
by the Assess Tool, while 119  have been inserted into the Triple-A Agree Tool, as provided by 
partners and stakeholders. 

Triple-A Database on Energy Efficiency Financing  

The Triple-A Database on Energy Efficiency Financing is an online interactive application that 
incorporates the results from the status quo analysis and the elaboration/categorisation of the 
financing instruments and risk mitigation strategies within the framework of the Triple-A project and the 
Triple-A methodology. Thus, this knowledge database offers a cross-country analysis, including 
interactive maps and graphs. 

The Web-Based Database can be accessed through the main website and found under the “Tools” 
section on the main navigation pane4 or through the direct link5. The database does not require any 
registration or log-in to be accessed. The website includes data on risks and uncertainty factors that 
might reduce the profitability of investments and endanger efficiency projects' debt repayment, as they 
have been identified and categorised in the Triple-A risk assessment methodology. The data is 
visualised by interactive graphs, maps, tables and menus, while excel (.xls(x)) reports of the data are 
also available for download.  

 

Figure 9 Triple-A Database screenshots 

The Triple-A Database on Energy Efficiency Financing has been visited by 1,239 users with 3,496 
unique pageviews, while the 211 found helpful information and downloaded the excel (.xls(x)) reports.  

 
3 https://www.youtube.com/watch?v=wd1XG4k6uyk&t=15s 
4 https://aaa-h2020.eu/database    
5 https://database.aaa-h2020.eu/ 



 
 

 

 
D7.8 Communication Material and Media Coverage (2nd edition)  Page | 10  

 
 

Triple-A Promotional Brochure / Leaflet  

Two 3-fold brochures have been created giving readers general information about the project, such as 
the project’s contact details, the consortium, the objectives, the “Assess-Agree-Assign” concept, and 
what each step consists of, how a Triple-A investment is defined, and finally, the 8 case studies 
(Germany, The Netherlands, Greece, Italy, Spain, Lithuania, Czech Republic, Republic of Bulgaria) 

and their strategic selection. In addition, one Triple-A Leaflet in Czech was also developed by 
consortium partner SEVEn.  

One more brochure titled “Triple-A at a Glance” was designed and translated into the eight (8) Triple-A 
case study countries' languages highlighting the practical approach, partners info and social media 
details. 

Another brochure was developed by SEVEn and NTUA that focuses on the Triple-A Tools and 
Database and their benefits for the different target groups. 

167 copies have been distributed in several events. It is worth mentioning that it is foreseen by the 
description of the action that 1,000 copies of the brochure would be distributed; however, this target 
seems difficult to be reached due to the COVID-19 situation more or less forcing all planned events to 

be organised online or at least in a hybrid format up until the project’s end. In addition, it is worth 
mention that the online distribution of the brochures is a more environmentally friendly solution having 
a similar impact, not even better, since the online document are easily reached and saved rather than 
a printed version. However, although the target of the 1,000 copies was not reached, the promotion of 
the brochures in social media thought dedicated posts have reached 5,681 people (impressions), 
measuring 130 clicks (engagement) in Twitter and LinkedIn. In addition, the dedicated dissemination 
webpage in the Triple-A site counts 734 pageviews. 

Triple-A at a Glance6 

 

 
6 https://aaa-h2020.eu/sites/default/files/reports/Triple-A%20at%20a%20Glance_EN.pdf  
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Figure 10 “Triple-A at a glance” brochures 

 

Triple-A Tools & Database7 

 

Figure 11 Triple-A Tools and Database brochure 

  

 
7 https://aaa-h2020.eu/sites/default/files/reports/Triple-A%20Brochure_Tools_Database.pdf  
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Triple-A Templates / Presentation 

The Triple-A consortium partners are provided with a Word document template, Letterhead template, 
Word deliverable template and PowerPoint template to ensure standardisation of the project 
documentation and representation with a unique visual identity throughout the project lifetime. The 
templates are made available in the Alfresco file repository system. Alfresco is an internal platform that 
facilitates file sharing and versioning control between project partners. Several templates have been 
created for presentations, reports, agendas, newsletters, and press releases to be used by partners in 

their promotional activities (events’ organisation, presentations in events, outcomes and opinions 
publishing, etc.) in order to have a common visual identity. For the layout of the project templates, see 
the deliverable D7.7 Communication Material and Media Coverage (1st edition). 

A letterhead template was developed and designed in March 2021 to be used as an invitation to 
governmental bodies to ask them for follow-up communication to discuss further their ideas and 
intention to be part of Triple-A efforts and activities (See Annex A).  

Another template was created for the factsheets targeted to the outcomes of the case studies in terms 
of market architecture and policy design (See Annex B). 

 

Figure 12 Triple-A Templates 
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Triple-A e-Newsletters 

A series of e-Newsletters have been released to promote the project and its events as well as to 
disseminate Triple-A outcomes. The e-Newsletter has been disseminated to relevant stakeholders at 
the EU and MS level, who have already subscribed and have provided their consent to receive 
electronic communications regarding Triple-A progress, according to GDPR compliance. In more 

detail, from M15 (November 2020) to M33 (May 2022), the Triple-A progress has been promoted via 
the use of 2 electronic newsletters, which have been released to a comprehensive list of 
stakeholders and are available on the project website. The plan (also foreseen by the Grant 
Agreement) was to develop and circulate 4 e-Newsletters over the project lifetime, which is a target 
that has been successfully achieved since the project released 7 Newsletters in total.  The number of  
subscribers’ l has, at the end of May 2022, 682 active subscribers, and the target of more than 200 
recipients, as was foreseen in the Grant Agreement, has already been achieved. The following 
sections describe the structure of the already published Newsletters and other Newsletters/Articles 
that Triple-A has been presented for its work, contribution, and general progress. For the newsletter 
of the previous period, see the deliverable D7.7 Communication Material and Media Coverage (1st 

edition). 
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Triple-A Newsletter, Issue December 20208 

 Briefing note on energy transition in buildings 
 Report "Communication Material and Media 

Coverage" 
 Report “De-risking Energy Efficiency 

Investments” 
 Event: Sustainable Places 2020 Workshop, 

 Τriple-A Stakeholders Working Meeting, “The 
Value of Energy Management Practices in 
the Business Sector” online event 

 

Figure 13 Triple-A Newsletter, Issue 
December 2020 

 

Triple-A Newsletter, Issue June 20219 

 Triple-A Database οn Energy Efficiency 
Financing  

 Triple-A Events: Triple-A Capacity Building 
Webinars, 1st SMAFIN National Roundtable 
in Greece, A.VA.G. Webinar, 3rd Meeting of 
the EEFIG Industry Working Group 

 Triple-A Media:  Standardised Triple-A Tools 
video, Triple-A Infographics, Triple-A 
Synergies 

 News: Invitation for EEnvest Mid-Term 
Conference, E2DRIVER Learning Platform. 

 

Figure 14 Triple-A Newsletter, Issue June 
2021 

Triple-A Newsletter, Issue May 2022 

 Triple-A Database οn EE Financing  
 Triple-A Events: Triple-A Capacity 

Building Webinars, 1st SMAFIN National 
Roundtable in Greece, A.VA.G. 
Webinar, 3rd Meeting of the EEFIG 
Industry Working Group 

 Triple-A Media: Standardised Triple-A 
Tools video, Infographics, Synergies 

 News: Invitation for EEnvest Mid-Term 
Conference, E2DRIVER Learning 
Platform. 

 

Figure 15 Triple-A Newsletter, Issue May 
2022 

 
8 https://preview.mailerlite.com/m1j9m8 
9 https://preview.mailerlite.com/n3l2u3 
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Other Related Newsletters10 

 DEESME NEWS #2, DECEMBER 2021: Triple-A synergy H2020 project DEESME has 
released its latest Newsletter, mentioning Triple-A joint article with sister projects Innoveas, 
SMEmpower, E2driver, ICCEE and Triple-A, and under the leadership of the Speedier 
project, which just came to an end, we explore all crucial measures for companies, 
especially SMEs, to become more energy efficient. 

 INZEB ΙNVITATION: INCREASING ENERGY EFFICIENCY INVESTMENT RATES IN 
GREECE: Upcoming online event Increasing Energy Efficiency Investment Rates in 
Greece: From Theory to Practice to be held in the Greek language on 25 November 2021 at 

13:00 CET. Information about the event in English is available here.  
 INNOVEAS PRESS RELEASE ISSUE OCTOBER 2021: PRESS RELEASE – Towards a 

decarbonised Europe: Increasing energy efficiency in SMEs for the clean energy transition. 
19 October 2021. INNOVEAS joined forces with six related Horizon 2020 projects: 
DEESME, E2DRIVER, SMEmPOWER, SPEEDIER, ICCEE and Triple-A. 

 SPEEDIER NEWSLETTER, ISSUE OCTOBER 2021: EUSEW 2021 event: Towards a 
decarbonised Europe: Increasing energy efficiency in SMEs for clean energy transition. 19 
October 2021. 

 INZEB NEWS & ACTIVITIES, ISSUE OCTOBER 2021: Online event: National Recovery 
and Resilience Plan: Investing in Buildings' Renovation for a Climate Neutral Future 

organised by INZEB and GIZ and supported by H2020 projects iBRoad2EPC and Triple-A, 
and Build Back Better Greece initiative. 21 October 2021. 

 INZEB NEWS & ACTIVITIES SEPTEMBER-OCTOBER 2021: Recording and the 
proceedings of the online event National Recovery and Resilience Plan: Investing in 
Building Renovation for a Climate Neutral Future" 21.10.2021. Upcoming Triple-A and 
SMAFIN are joint event “Increasing Energy Efficiency Investment Rates in Greece: From 
Theory to Practice”, 25.11.2021 

 ICCEE PRESS RELEASE, SEPTEMBER 2021: 7 projects provide SMEs guidelines and 
good practices to implement energy efficiency solutions and facilitate the energy transition. 

 DEESME PRESS RELEASE, SEPTEMBER 2021: Towards a decarbonised Europe - 

Increasing energy efficiency in SMEs for a clean energy transition: 7 projects funded by the 
European programme Horizon 2020 join forces to host high-level event. 

 INZEB NEWS & ACTIVITIES, ISSUE JULY-AUGUST 2021: Save the date: National 
Recovery and Resilience Plan: Investing in Buildings' Renovation for a Climate Neutral 
Future organised by INZEB and GIZ and supported by H2020 projects iBRoad2EPC and 
Triple-A,  and Build Back Better Greece initiative. 21 October 2021. 

 IEECP NEWSLETTER, ISSUE APRIL/ MAY 2021: Triple-A Capacity Building Webinars, 
Capacity Building Webinar in the Netherlands. 

 IEECP NEWSLETTER, ISSUE FEBRUARY 2022: Triple-A Article “Hiding fossil fuel 

subsidies under clean energy targets?”, IEECP and ABN AMRO collaboration for energy 
efficient projects in The Netherlands, Triple-A Survey on Building Sector: The Case of 
Greece. 

 INZEB NEWS & ACTIVITIES MARCH-APRIL 202211: Promotion of the Triple-A Final 
European Roadshow event. 

 
10 https://aaa-h2020.eu/newsletters 
11 https://aaa-h2020.eu/sites/default/files/2022-05/%F0%9F%92%A1INZEB%20News%20%26%20Activities%20March-
April%202022.pdf 
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 INVITATION FOR THE FINAL EUROPEAN ROADSHOW EVENT: Invitation sent to Greek 
SMAFIN stakeholders (Members of the WG) by INZEB. 

For the related newsletters that mentioned Triple-A in the previous period, see the deliverable D7.7 

Communication Material and Media Coverage (1st edition). 

Figure 16 Other related newsletters 
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Triple-A Articles in Relevant Media 

 “Final Report on Correlation Analysis between Energy Efficiency & Risk” by Energy 
Efficient Mortgages initiative (EEMI)/EeDaPP12. 

 Article in the Greek magazine ESG+ published by BOUSSIAS communications with the 
title "Modern energy efficiency investment evaluation tools and ESG indicators" (in 
Greek)13.  

 Article in Spanish magazine El Instalador about the implementation of energy efficiency 
in SMEs. "La formación, el desarrollo de políticas corporativas y las auditorías 
energéticas, claves para el éxito de las medidas de eficiencia energética en 

pymes"14.  
 Article in ESG stories15: Everything a company needs to know about adopting ESG 

practices. 
 ΙΑΜC News, Triple-A Database on Energy Efficiency Financing16. 
 VIPA website: VIPA prisijungė prie tarptautinio Europos Sąjungos mokslinių tyrimų 

ir inovacijų finansavimo program. 
 Kviečiame dalyvauti tarptautinio projekto „Triple – A “konsultacijose, VIPA 

website17. 
 SEVEn semi-annual bulletin, “Risk-reducing approaches for energy efficiency 

projects”, an article about Triple-A project and tools18. 

 Article on energypress: “Επιδοτώντας ορυκτά καύσιμα πίσω από τους στόχους για 
την ενέργεια και το κλίμα”19. 

 Article on Euractive: “Hiding fossil fuel subsidies under clean energy targets”) 20 

 Triple-A Article included in the unique stories of the members of the Onassis Scholars’ 
Association21. 

 Triple-A article on 360 funding portal - Invitation to the Final European Roadshow.22. 

 Triple-A article on 360 funding portal: "Triple-A at a Glance" mentioning the successful 
oganisation of the Triple-A Final European Roadshow.23. 

 Article in GFT blog: Progetto Triple-A: come migliorare la value chain dei progetti di 
efficienza energetica. 

 
12 https://aaa-h2020.eu/sites/default/files/2020-09/EeDaPP_D57_27Aug20.pdf 
13 https://issuu.com/boussiascommunications/docs/esg_1_issuu_e-magazine?fr=sMWU0OTMyODI1OTU 
14 https://www.interempresas.net/Instaladores/Articulos/371800-formacion-desarrollo-politicas-corporativas-auditorias-
energeticas-claves-exito-medidas.html 
15 http://www.esgstories.gr/business-esg/haris-doykas-ola-osa-prepei-na-xerei-mia-epiheirisi-gia-tin-yiothetisi-praktikon-esg 
16 https://www.iamconsortium.org/news-from-the-community/news-f-the-community/triple-a-database-on-energy-efficiency-
financing/ 
17 https://www.vipa.lt/kvieciame-dalyvauti-tarptautinio-projekto-triple-a-konsultacijose/ 
18 http://www.svn.cz/cs/aktualita/zpravy-ze-seven-2020 
19 https://energypress.gr/news/epidotontas-orykta-kaysima-piso-apo-toys-stohoys-gia-tin-energeia-kai-klima  
20 https://www.euractiv.com/section/energy/opinion/hiding-fossil-fuel-subsidies-under-clean-energy-targets/ 
21 https://www.onassis.org/initiatives/onassis-communities/onassis-scholars-association/success-stories/charikleia-karakosta 
22 https://www.360funding.gr/ekdilwseis/triple-a 
23 https://www.360funding.gr/arthrografia/to-ergo-triple-me-mia-matia 
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Figure 17 Triple-A Articles in Relevant Media 

For articles that mentioned Triple-A in the previous period, see deliverable D7.7 Communication 
Material and Media Coverage (1st edition). 
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Triple-A Press Releases 

Dedicated Press Releases were developed as needed, aiming to strategically place the outcomes and 
issues that have arisen (such as the Covid-19 pandemic crisis) of the project at local, regional, 
national, and European levels. Similar to the newsletters, press releases are circulated to e-
communication subscribers and International Institute for Sustainable Development (IISD24) mailing 

lists25 and are available on the project website. The following sections describe in detail the content of 
the press releases developed. 

For the Triple-A press releases of the previous period, see the deliverable D7.7 Communication 
Material and Media Coverage (1st edition). 

 
24 The International Institute for Sustainable Development (IISD) is an award-winning independent think tank working to fulfill a 
bold commitment: to create a world where people and the planet thrive. 
25 For more than 20 years, IISD has maintained a group of mailing lists for those in the sustainable development community. 
This includes peer-to-peer lists such as Climate-L, Biodiversity-L and Water-L. It also includes one-way distribution lists for the 
Earth Negotiations Bulletin, the SDG Update and Climate Change Jobs Vacancies. 
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Triple-A Press Release, Issue 3 May 202226: 
Key takeaways and outcomes of the Triple-A 
Final European Roadshow. 

Triple-A Press Release, Issue 2 May 202227: 
Invitation to the event: Facilitating Energy 
Efficiency Project Financing at an Early Stage: 
Recommendations from the Triple-A project 
10.05.2022 (in Greek). 

Triple-A Press Release, Issue May 202228: 
Promotion of the Triple-A Final European 
Roadshow. 

Triple-A Press Release, Issue 3, March 
202229: Promotion of the Country Reports of 
the Triple-A Database. 

Triple-A Press Release, Issue 2, March 
202230: Joint Triple-A and INFINITECH 
projects webinar “Risk Assessment 
Techniques for Modern Sustainable 
Investments.” 

Triple-A Press Release, Issue 1, March 
202231: Outcomes of the Triple-A Regional 
Training Workshops in Bulgaria, Germany, 
Italy, Lithuanian, The Netherlands. 

Triple-A Press Release, Issue, December 
202132: Outcomes of the Triple-A Regional 
Training Workshops in the Czech Republic, 
Greece and Spain. 

Triple-A Press Release, Issue November 
202133: Invitation for the Triple-A Greek 
Training Workshop: Increasing Energy 
Efficiency Investment Rates in Greece: From 
Theory to Practice, 25.11.2021 (in Greek)
 Triple-A Press Release, Issue 2 
October 202134: Invitation to the event: 

 
26 https://app.mlsend.com/n2z1b4k5d8/ 
27 https://preview.mailerlite.com/e3f5m5e4w3 
28 https://preview.mailerlite.com/g1g9e7v5a2   
29 https://preview.mailerlite.com/p6h8z1y7p6 
30 https://preview.mailerlite.com/l3m9e7j0f7 
31 https://preview.mailerlite.com/u4n5d7l1n0 
32 https://aaa-h2020.eu/sites/default/files/2022-01/Triple-
A%20Press%20Release%2C%20Issue%2C%20Decembe
r%202021.pdf 
33 https://aaa-h2020.eu/sites/default/files/2021-11/Triple-
A%20Press%20Release%2C%20Issue%20November%20
2021.pdf 
34 https://aaa-h2020.eu/sites/default/files/2022-
01/%CE%A0%CF%81%CF%8C%CF%83%CE%BA%CE
 

National Recovery and Resilience Plan: 
Investing in Buildings' Renovation for a Climate 
Neutral Future, 21.10.2021 (in Greek). 

Triple-A Press Release, Issue October 
202135: 6th Triple-A Briefing Note: Triple-A 
Webinar Series on Financing Energy Efficiency 
Projects. 

Triple-A Press Release, Issue 2 September 
202136: Triple-A joint event “Integration of 
Finance for Energy Efficiency”, 29/09/2021, at 
17:00 - 18:30, during Sustainable Places 2021. 

Triple-A Press Release, Issue September 
202137: EUSEW event: “Towards a 
decarbonised Europe: Increasing energy 
efficiency in SMEs for a clean energy 
transition”, 19.10.2021. 

Triple-A Press Release, Issue July 202138: 
Outcomes of the Triple-A Capacity Building 
Webinars on Financing Energy Efficiency in 
Bulgaria, (follow-up), Germany, Italy, Lithuania. 

Triple-A Press Release, Issue 2 June 
202139: Triple-A Web-Based Database: 
Bridging the Transparency Gap in Energy 
Efficiency Financing 

 

 

 

 

 

%BB%CE%B7%CF%83%CE%B7%20%CE%B3%CE%B9
%CE%B1%20%CF%84%CE%B7%CE%BD%20%CE%B5
%CE%BA%CE%B4%CE%AE%CE%BB%CF%89%CF%8
3%CE%B7%2C%2021-10-2021.pdf 
35 https://aaa-h2020.eu/sites/default/files/2021-10/Triple-
A%20Press%20Release%20Issue%2C%20October%2020
21.pdf 
36 https://aaa-h2020.eu/sites/default/files/2021-09/Triple-
A%20Press%20Release%20Issue%202%2C%20Septemb
er%202021.pdf 
37 https://aaa-h2020.eu/sites/default/files/2021-
09/Issue%20September%202021.pdf 
38 https://aaa-h2020.eu/sites/default/files/2021-
08/Issue%2C%20July%202021.pdf 
39 https://aaa-h2020.eu/sites/default/files/2021-
08/Issue%2C%20July%202021.pdf 
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Triple-A Press Release, Issue June 202140: 
Outcomes of the Triple-A Capacity Building 
Webinars on Financing Energy Efficiency in 
Bulgaria, Czech Republic, Greece, 
Netherlands and Spain. 

Triple-A Press Release, Issue 2 April 202141: 
Integration of two standardised approaches for 
transparency, improving Energy Efficiency 
investments and confidence between owner 
and investor in Building Sector 

Triple-A Press Release, Issue April 202142: 

Triple-A Survey: Investors’ Preferences on 
Energy Efficiency Investments 

Triple-A Press Release, Issue March 202143: 
Triple-A Survey on Building Sector: The case 
of Greece 

Triple-A Press Release, Issue January 
202144: Triple-A Questionnaire on Building 
Sector: Highlights 

Triple-A Press Release, Issue December 
202045: Triple-A Questionnaires on Energy 
Efficiency Financing 

 

 
40 https://aaa-h2020.eu/sites/default/files/2021-06/Triple-
A%20Newsletter%20June%2021.pdf 
41 https://aaa-h2020.eu/sites/default/files/2021-04/Triple-
A%20Press%20Release%2C%20Issue%202%20April%20
2021.pdf 
42 https://aaa-h2020.eu/sites/default/files/2021-04/Triple-
A%20Press%20Release%2C%20Issue%20April%202021.
pdf 
43 https://aaa-h2020.eu/sites/default/files/2021-
03/Issue%20March%202021.pdf 
44 https://aaa-h2020.eu/sites/default/files/2021-
01/Issue%20January%202021.pdf 
45 https://aaa-h2020.eu/sites/default/files/2020-12/Triple-
A%20Press%20Release%20Issue%20December%202020
.pdf 
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Figure 18 Triple-A Press Releases 

Triple-A Digital Platforms 

Triple-A has investigated collaboration with 
several platforms to share/post information 
about the project updates and results on sites 

regularly visited by our key target groups. 

Until now, the project is represented in 
energypedia and capacity4dev, where 
communication material and events 
descriptions are available. In addition, all newsletters and press releases are promoted through IISD 
Mailing Lists. 

Platforms for promoting publications have also been explored. Triple-A has accounts in zenodo and 
ResearchGate. Zenodo is an open-access repository that allows researchers to deposit research 
papers, data sets, research software, reports, and any other research-related digital artefacts. All the 

pre-prints of Triple-A publications are uploaded in zenodo to be open access as required, while an 
account in ResearchGate has been created with all the public reports and publications. In Zenodo, 
until May 2021, 15  publications have been uploaded to the online platform, gathering 278 views and 
250 downloads. 8 papers have been uploaded in ResearchGate and have gathered 170 reads. 46 
reports and communication material have been uploaded in capacity4dev and 20  in energypedia 
platform. 

Partners use their websites, events and contacts to share and disseminate project related information 
and results as widely as possible, and more than 101 relevant web pages (partners and external 
stakeholders websites) host Triple-A articles and announcements. 
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Figure 19 Triple-A Zenodo Publications 

 

Triple-A Social Networks 

The Triple-A account on Twitter has been mentioned 325 times in other accounts’ posts, visited 8,358 
times and has 416 followers, while posts have been viewed more than 207,428 times.  

The LinkedIn page has been accessed 1,355 times by 804 unique visitors, and it has an audience of 
374 followers, while the Triple-A posts have been viewed 54,583 times.  

The Triple-A Instagram account has 155 followers, while the Triple-A posts have been viewed more 
than 8,232 times.  

The YouTube Triple-A channel has 23 videos with 1,101 views, in total.  

Finally, posts in social media have been further promoted via partners’ social channels, while most 
partners have used their websites to promote Triple-A news. In total, project’s partners have posted 
176 posts in Twitter, Facebook and LinkedIn, gathering 68,882 impressions and 1,044 clicks, while the 
posts have been retweeted 50 times. 
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Triple-A Social Media Accounts 

Twitter: @H2020_AAA 

LinkedIn: Triple-A 
Project 

Instagram: 
triple_a_horizon2020 

You tube: TripleA 
Horizon 2020  

Figure 20 Triple-A Social Media Accounts 

 

Triple-A Factsheets46 

Factsheets ensure the dissemination of the project results, and already 13 factsheets have been 
developed with the following content:  

4th Triple-A Factsheet: Project Information, Project Description, Objective, Field of science, Call for 
proposal, Funding Scheme, Coordinator, Participant 

5th Triple-A Factsheet: Summary of the context and overall objectives, Work performed, and main 
results achieved, Progress beyond state of the art, Expected results and potential impacts 

6th Triple-A Factsheet: Short description of the project, deliverables, main achievements in numbers, 
Triple-A Tools and Database 

7th Triple-A Factsheet: Triple-A Methodology, Standardised Triple-A Tools, Triple-A Database on 
Energy Efficiency Financing, Triple-A Recommendations, Partners 

In addition, 8 more factsheets47 have been developed based on the synthesis papers developed under 

WP6 on the market architecture and policy framework in each case study country. 

For the three first factsheets of the previous period, see the deliverable D7.7 Communication Material 
and Media Coverage (1st edition). 

 

 
46 https://aaa-h2020.eu/factsheets  
47 Availabe in Annex D – Triple-A Case Study Factsheets 
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Figure 21 Triple-A Factsheets 

 

Triple-A Videos48 

A total of 23 videos have been developed aiming at the promotion of Triple-A. It is worth mentioning 
that the development of videos was not expected in the Grant Agreement, but Triple-A took advantage 
and created two videos available on the Triple-A website and Triple-A YouTube channel under specific 
circumstances. The Triple-A videos have 1,101 views. 

For the two first videos of Triple-A developed in the previous period, see the deliverable D7.7 
Communication Material and Media Coverage (1st edition). 

 

 

  

 
48 https://aaa-h2020.eu/videos  
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Triple-A at the 8th ICDSST 202249 

This is a video presentation of the scientific 
poster promoting the Triple-A online ecosystem 
of energy efficiency financing supporting tools.  

Read more about the conference here. 

 

Figure 22 Triple-A video at the 8th ICDSST 
2022 

Triple-A Overview and Key Results50 

This is a brief update of the results, the 
methodology and the Tools developed by the 
Triple-A project. 

 

Figure 23 Triple-A video with Overview and 
Key Results 

 

 

 
49 https://www.youtube.com/watch?v=aT_JUlNRi6g  
50 https://www.youtube.com/watch?v=KNcrczqZRM0  
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Triple-A at EMCEI-202151 

Triple-A partners from NTUA participated at the 
3rd Euro-Mediterranean Conference for 
Environmental Integration (EMCEI-2021) on the 
10-13 June 2021 presenting the paper with the 
title “Impact of energy efficiency measures in the 
Greek building sector” authored by Karakosta 
C., Papapostolou A., Mexis P. D., Koutsandreas 
D., and Psarras J.  

 

Figure 24 Triple-A video at EMCEI-2021 

Triple-A Event at EUSEW 202152 

Triple-A organised the webinar “Towards a 
decarbonised Europe: Increasing energy efficiency in 
SMEs for a clean energy transition” in October, 
together with 7 related EU initiatives as part of the 
European Sustainable Energy Week extended 
programme. 

This session provided SMEs and all relevant 
stakeholders with real practical examples and 
guidelines on how to enable the implementation of 

energy efficiency solutions to facilitate the energy 
transition. It presented available services, tools and 
policies that could unlock a considerable amount of 
energy/cost savings and assist in achieving emission 
targets by sharing the actions, experiences and 
outcomes of the H2020 funded projects DEESME, 
E2DRIVER, ICCEE, INNOVEAS, SMEmPower 
Efficiency, SPEEDIER, Triple-A. 

 

Figure 25 Triple-A Event at EUSEW 
2021 

 

 

 

 
51 https://www.youtube.com/watch?v=mms_oSr2CXM   
52 https://aaa-h2020.eu/triple-events/towards-decarbonized-europe-increasing-energy-efficiency-smes-clean-energy-transition 
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Regional Training Workshops53 

8 Regional Training Workshops tailored to the 
outcomes of the Standardised Triple-A 

Methodology were realised in Bulgaria, the Czech 
Republic, Germany, Greece, Italy, Lithuania, the 
Netherlands and Spain. They aim to facilitate a 
dynamic dialogue mechanism to share common 
tools and instruments on a national/regional level 
when introducing energy efficiency investments. 

The recordings of the workshops are available on 
the Triple-A website and YouTube page. 

 

Figure 26 Triple-A Regional Training 
Workshops  

Capacity Building Webinars54 

As part of Triple-A stakeholders’ consultation, a series 
of Capacity Building Webinars have been organised in 
the 8 case study countries within the EU (i.e. Bulgaria, 
Czech Republic, Germany, Greece, Italy, Lithuania, 
The Netherlands, and Spain). These webinars shared 

knowledge relevant for financing energy efficiency 
projects in the EU so as to support investments in this 
area and to raise interest for the Regional Training 
Workshops on the Triple-A Τools and methodology. 

The recordings of the webinars are available on the 
Triple-A website55 and YouTube channel56. 

 

Figure 27 Triple-A Capacity Building 
Webinars 

 

 

 

 

 

 

 

 

 

 

 

 
53 https://aaa-h2020.eu/regional-training-workshop 
54 https://aaa-h2020.eu/capacity-building-webinars 
55 https://aaa-h2020.eu/index.php/capacity-building-webinars  
56 https://www.youtube.com/channel/UCNfbeNdsNcLYLfWV6wEUyYw  



 
 

 

 
D7.8 Communication Material and Media Coverage (2nd edition)  Page | 29  

 
 

Triple-A Tools User Manual57 

Two (2) videos in Greek and English have been 
created with directions and instructions for the Triple-A 
Tools users to navigate them. The English version also 
provides subtitles in the languages of the 8 Triple-A 
case study countries. 

Figure 28 Triple-A Tools User Manual 

 

INFINITECH & Triple-A Webinar: Event Recording58 

In collaboration with the H2020 INFINITECH project, 
Triple-A has organised the “Risk Assessment 
Techniques for Modern Sustainable Investments” 
online workshop. The two successful European 
initiatives joined forces in order to gather and promote 
knowledge regarding Risk Assessment Techniques for 

modern, sustainable and ESG compliant investments. 

The workshop has been recorded, and the video is 
available on Youtube. 

In the workshop, representatives of the Triple-A and 
the INFINITECH H2020 projects introduced the work 
carried out, presenting outcomes, results, and best 
practices regarding risk assessment techniques and 
methods. Furthermore, high-level experts and 
business actors ran a roundtable, sharing their 
knowledge and expertise apropos: 

 

Figure 29 INFINITECH & Triple-A 
Webinar: Event Recording 

 

 
57 https://toolbox.aaa-h2020.eu 
58 https://www.youtube.com/watch?v=sFlozXPrg6o 
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Triple-A Final European Roadshow 59 

The Final European Roadshow event of the Horizon 
2020 Triple-A Project on “Facilitating Energy Efficiency 
Project Financing at an Early Stage: 
Recommendations from the Triple-A project” was 
successfully held online through MS Teams on the 
10th of May 2022. The event focused on Triple-A’s key 
findings and recommendations, pairing them with 
European stakeholders’ perspectives, providing an 
overview and an introduction to the current state of 
energy efficiency support measures in the 

Netherlands. 139 registered attendees had the 
opportunity to learn more about energy efficiency 
projects’ financing, energy efficiency investments 
standardised benchmarking, our strategy for exploiting 
our main outputs and Tools, as well as key 
recommendations for European countries concerning 
the mainstreaming process of energy efficiency. The 
event is hosted by Dutch Triple-A partners ABN 
AMRO, one of the leading Dutch Banks & IEECP, an 

international research institute. 

Figure 30 Triple-A Final European 
Roadshow: Event Recording 

 

Triple-A Infographics 

Although unforeseen by the description of the action, 3rd Infographic on Database infographics were 
designed to present the project’s objective and key outcomes. They offer the 8 case study countries, 
the project's impact on specific KPIs and the Database functionalities. 

See the 1st infographic in the deliverable D7.7 Communication Material and Media Coverage (1st 
edition). 

  

 
59 https://www.youtube.com/watch?v=asCaDYVyKDA 
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Triple-A in Numbers6061 

 

Figure 31 Triple-A in Numbers Infographic 

“Triple-A in Numbers” 

Two (2) Triple-A Infographics were 
designed to periodically present the 
project's successful facts and figures 
in terms of stakeholders reached, 
newsletter subscribers, events, 
dissemination material, energy 
efficiency projects collected, etc. 

  

 
60 https://my.visme.co/view/pvyddyn4-triple-a-in-numbers-2021  
61 https://my.visme.co/view/ojng11w4-triple-a-in-numbers  
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Triple-A Database62 

 

Figure 32 Triple-A Database Infographic 

“Triple-A Database” 

This infographic presents the 
functionalities and content of Triple-A 
Web-based Database on Energy 
Efficiency Financing. All the indicators 
that are covered in the database are 

presented, while valuable links are 
provided for the potential users. 

Triple-A Posters 

During the previous reporting period (M1 – M14) Two (2) posters were designed for the kick-off 
meeting, while, a promotional roll-up poster was designed and printed, including the basic information 
of the project, in order to be placed at all the internal and external events. 

Poster in the 8th International Conference on Decision Support System Technology 

 

Figure 33 Poster in the 8th International 
Conference on Decision Support System 
Technology 

Triple-A published a poster dedicated to the Triple-A 
Tools at the 8th International Conference on Decision 
Support System Technology. The poster presented 

the functionalities of the Triple-A Tools and the 
added value that they offer to the energy efficiency 
business sector. 

 

 
62 https://my.visme.co/view/90r6y3o8-triple-a-database#s1 
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Triple-A Banners & QR Codes 

Although not foreseen by the GA, a package of social media banners and QR codes has been created 
in order to catch the attention of Triple-A social media followers according to the Triple-A visual identity 
guidelines. During M1 (September 2019) – M15 (November 2020), Triple-A prepared 20 different 
social media banners regarding the promotion of brochures, infographics, and Newsletter as well as 
the project in general (aim and methodology). 

For the period from M15 (November 2020) to M33 (May 2022), several banners were designed mainly 

for our events, QR codes and a Christmas card. 

 

Triple-A Banners for the Capacity Building Webinars and Regional Training Workshops 

Several Triple-A banners were 
also designed to promote the 
Capacity Building Webinars and 
Regional Training Workshops in 
the case study countries. These 
banners were used in social media 
posts, website announcements, 
and press releases. 

 

Figure 34 Triple-A Banners for the Capacity Building 
Webinars and Regional Training Workshops 
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Banners for the Final European Roadshow 

One banner was designed for the 
Triple-A Final European 
Roadshow with details on the 
date, place date on the event, 
while 9 banners were developed 
with the speakers’ photos and 
quotes in order to promote the 
event through social media. 

 

 

Figure 35 Triple-A Banners for the speakers of the Final 

European Roadshow 
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Triple-A QR Codes63 

 

Figure 36 Triple-A QR Codes 

In order to increase social media visibility, 26 QR codes 
have been created to facilitate users to reach Triple-A 
sites and material. QR codes are an interactive form of 
sharing web content, leading to more efficient 
engagement.  

Triple-A Christmas Card 

A Christmas Card was designed and sent 
to newsletter subscribers while also 
uploaded to our social media accounts 

Figure 37 Triple-A Christmas Card 

 

Triple-A Scientific Publications 

Although a Special Issue was envisaged at the proposal stage to be published, including a number of 
6-7 papers on the topic of energy efficiency financing, in peer-review and open access journals, it was 
decided not to due to the large number of scientific papers that have already been published in 
journals and conference papers. 

A total of 21 scientific publications have been presented in conferences and/or published in journals 

and books during the period November 2020 to May 2022.  

 Karakosta, C., Papapostolou, A., Vasileiou, G., Psarras, J. (2021). Financial Schemes for 
Energy Efficiency Projects: Lessons Learnt from In-Country Demonstrations. Editor(s): 
David Borge-Diez, Enrique Rosales-Asensio, In Energy Services and Management, Energy 

 
63 https://aaa-h2020.eu/dissemination-material 
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Services Fundamentals and Financing, Academic Press, Pages 55-78, ISBN 9780128205921, 
https://doi.org/10.1016/B978-0-12-820592-1.00003-8. 

 Loureiro, T., Gil, M., Desmaris, R., Andaloro, A., Karakosta, C., and Plesser, S. De-Risking 
Energy Efficiency Investments through Innovation, Proceedings, vol. 65, no. 1, 2020: 3. DOI: 

10.3390/proceedings2020065003. 
 Mexis F.D., Papapostolou A., Karakosta C., Doukas H. Assessing the Necessity for 

Investments in Energy Efficiency through the Sustainable Development Goals, 31st 
European Conference on Operational Research, 11-14 July 2021, Athens, Greece 

 Koutsandreas D., Kleanthis N., Karakosta C., Flamos A., Fostering energy efficiency 
investments through risk assessment, 31st European Conference on Operational Research, 
11-14 July 2021, Athens, Greece 

 Papapostolou A., Karakosta C., Koutsandreas D., Mexis F. D., and Haris Doukas. Promoting 
Energy Efficiency Investments in Building Sector: A Stakeholder Consultation Approach, 
31st European Conference on Operational Research, 11-14 July 2021, Athens, Greece 

 Kleanthis N., Koutsandreas D., Karakosta C., Doukas H., Flamos A. (2021), A multi-methods 
framework for profitability assessment of energy efficiency investments under uncertainty, 
31st European Conference on Operational Research, 11-14 July 2021, Athens, Greece 

 Karakosta C., Papapostolou A., Mexis F.D., Koutsandreas D., Psarras J. Impact of energy 
efficiency measures in the Greek building sector, 3rd Euro Mediterranean Conference for 
environmental integration, Sousse, Tynisia, 2021 

 Koutsandreas, D., Kleanthis, N., Flamos, A., Karakosta, C., and Doukas, H. Risks and Mitigation 
Strategies in Energy Efficiency Financing: A Systematic Literature Review, Energy Reports , 
vol. 8, 2022: 1789–1802. DOI: 10.1016/j.egyr.2022.01.006. 

 Papapostolou A., Mexis F.D., Karakosta C., Psarras J. A multicriteria tool to support decision-

making in the early stages of energy efficiency investments, 8th International Conference on 
Decision Support System Technology, 23-25 May 2022 Thessaloniki, Greece 

 Mexis F.D., Chatziantoniou I., Papapostolou A., Touloumis K., Karakosta C. An online 
ecosystem of energy efficiency financing supporting tools, 8th International Conference on 
Decision Support System Technology, 23-25 May 2022, Thessaloniki, Greece 

 C. Karakosta, A. Corovessi, A. Papapostolou, F.D. Mexis. Investing in energy efficient 
households in Greece: Policy framework and market architecture, Residential buildings 
management and energy efficiency investment potential in Western Balkan countries 

 Papapostolou, A., Karakosta, C., Mylona, Z., Psarras, J. (2021). Energy Efficiency Financing 
and Stakeholder Engagement: Evidence from a Participatory Approach, XIV Balkan 
Conference on Operational Research, 30 September-3 October 2020, Thessaloniki Greece, 
Springer Proceedings in Business and Economics (under review). 

 Mexis, F.D., Papapostolou, A., Karakosta, C., Sarmas, E., Koutsandreas, D., Doukas, H., 
Leveraging Energy Efficiency Investments: An Innovative Web-Based Benchmarking Tool, 
Advances in Science, Technology and Engineering Systems Journal, vol. 6, no. 5, 2021: 237–248. 
DOI: 10.25046/aj060526. 

 Karakosta C., Mylona Z., Karásek J., Papapostolou A., Geiseler E., Tackling covid-19 crisis 
through energy efficiency investments, Decision support tools for economic recovery, Energy 
Strategy Reviews, Volume 38, 2021, 100764, ISSN 2211-467X, 
https://doi.org/10.1016/j.esr.2021.100764. 

 Mexis, F.D.; Papapostolou, A.; Karakosta, C.; Psarras, J. Financing Sustainable Energy 
Efficiency Projects: The Triple-A Case, Environ. Sci. Proc. 2021, 11, 22. 
https://doi.org/10.3390/environsciproc2021011022 
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4 Conclusions 
 

The Triple-A communication strategy was defined at the beginning of the project and continued with 
updates throughout the project's lifetime. The aim was to plan the actions strategically to identify key 
targets and set clear communication objectives for the dissemination actions to be fit-for-purpose, 
maximizing the impact potential. All beneficiaries were involved in the outreach activities, trying to 
convey the Triple-A message and results to the targeted audiences and stakeholders they are in close 
contact with. Triple-A partners tried to communicate research in a way that was also understood by a 
non-specialist, e.g., the media and the public. Of course, given the topic - it was not always possible to 
convey our message without at least some knowledge on the topics, but since this is unavoidable it is 
still good that measures were taken to mitigate the overall complexity, lowering the barriers for input 

and collaboration 

To this end, a variety of digital Tools was designed and developed, having pertinent messages 
according to the audience, while the right medium and means were chosen reach as many 
stakeholders as possible. Some of the communication assets include posters and banners for the 
events promotion, templates and project logos in order to ensure that the project has established its 
own identity, online presence through different websites (official website, Tools, Database), social 
media presence to convey the message to specific communities and the general public, and articles, 
press releases and newsletter to announce and promote the different results immediately. Due to the 
project's maturity and needs, several means were also developed although unforeseen in the Grant 
Agreement, such as QR codes, audio-visual material, and infographics to reach interested parties with 
different and more interactive means. 

The numbers reveal that the project's communication strategy had successful outcomes since more 
than 3,386 stakeholders were engaged, and 682 were recipients of the project Newsletters and Press 
Release. More than 730 stakeholders participated in the Triple-A events, while 961 followed the 
project on social media.  
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Annex A – Letter for Governmental Bodies 
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Annex B – Triple-A Factsheet Template 
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Annex C – Triple-A Factsheets 

7th Triple-A Factsheet 
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6th Triple-A Factsheet 
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5th Triple-A Factsheet 
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4th Triple-A Factsheet 
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Annex D – Triple-A Case Study Factsheets 

The Czech Republic
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Germany
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Spain 
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Greece
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Italy
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Lithuania
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The Netherlands
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Bulgaria 
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Annex E – Triple-A Articles in Relevant Media 

Modern energy efficiency investment evaluation tools and 
ESG indicators 

 

 



 
 

 

 
D7.8 Communication Material and Media Coverage (2nd edition)  Page | 99  

 
 

Everything a company needs to know about adopting ESG 
practices 
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ΙΑΜC News, Triple-A Database on Energy Efficiency Financing  
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Hiding fossil fuel subsidies under clean energy targets 

 


